U.S. Voter Registration Web Based Count and

Media One

Fresh Data. Direct from the Source.

Introducing the Media One Web-Based Count &
Order System for the Nationwide U.S. Voter File

= Pull and order postal, email and phone data
24/7 from your own computer

= NCOA and Email updates every month

= Phones updated daily

= No 3rd Party needed for data hygiene,
appends, merge/purges, or data overlays

Save Time and Money

Unlike most other online data services, you will never have to
question whether the data is up-to-date. And, you'll never
have to wait—or, spend additional funds—for your data
hygiene or append to be done by a 3rd Party.

Right on the system you can do your own demographic & targeting
attribute overlays, appends, merge/purges & suppressions. You
can keep this consistent or change it for various campaigns.

Convenient 24/7 Access Anytime, Anywhere

Once approved and registered, you can pull data anytime,
anywhere right from your computer—because successful
Political Marketing requires you to be ready to move when
the situation demands action!

Just a click of your mouse lets you set criteria and search the
most accurate and up-to-date Voter data available to Political
Candidates, PACs and Special Interest Groups engaged in

an election or political venture.

Contact us:
1-877-776-1195
www.medialllc.com
marketing@medialllc.com

Order System

Pull & Order Voter Data
from your Computer

159 Million Postal Records
23 Million Email Addresses

Landline and cellphone data available

= Female Voters — 5.5 Million

= Male Voters — 15 Million

= Senior Voters — 27.8 Million

= Hispanic Voters — 9.8 Million

= African American Voters — 22.9 Million
= Republican Voters — 39.5 Million

= Democratic Voters — 55.9 Million

= Independent Voters — 55.3 Million

= Other — 9.1 Million

Segment by:

= Congressional, House, Legislative, Senate
Districts, Zip, New Districts Available 2012

= Political Party Affiliation = Ethnicity

= Presence of Children = Income
= \oter History = Homeowner
= Registration = Gun Owner
= Donor = Gender
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